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Primary Tagline

One Color (for Hotels)

One Color (for Hospitality)

One Color (for Crossings)

Greyscale (for print)

Reversed (for print)

EVERY GUEST ~ EVERY TIME

1.5

Secondary Hotel Tagline

One Color (for Hotels)

EVERY GUEST ~ EVERY TIME

One Color (for Hospitality)

One Color (for Crossings)

EVERY GUEST ~ EVERY TIME

EVERY GUEST ~ EVERY TIME

Greyscale (for print)

Reversed (for print)

Nightly « Weekly « Monthly

1.5

Secondary Hospitality Tagline

Primary Logo One Color (for Hotels)

Nightly « Weekly « Monthly

Primary Logo One Color (for Hospitality)

Nightly « Weekly « Monthly

Nightly « Weekly « Monthly

Primary Logo Greyscale (for print)

Reversed (for print)

It’s all grand at GrandStay, Hospitality

2.0”

Secondary Logo One Color (for Hotels)

2.0

Secondary Logo One Color (for Hospitality)

It’s all grand at GrandStay, Hospitality

20"

Secondary Logo Greyscale (for print)

It’s all grand at GrandStay, Hospitality

2.0

Reversed (for print)

It's all grand at
GrandStay, Hospitality

It’s all grand at
GrandStay, Hospitality

It’s all grand at

GrandStay, Hospitality




